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Audiences Pack Houses at Screenings and Panels for Festival’s 11" Edition

[New York, NY — April 30, 2012] — The 2012 Tribeca Film Festival (TFF), co-founded by Robert De
Niro, Jane Rosenthal and Craig Hatkoff, and presented by Founding Sponsor American Express, today
announced that more than 380,000 people attended screenings, panels, talks and free community events —
including the Tribeca Drive-In series, Family Festival Street Fair, Tribeca/ESPN Sports Day and the
second annual Tribeca/NYFEST Soccer Day, as well as the Tribeca Disruptive Innovation Awards and
the Tribeca Film Institute Interactive Day — during the Festival’s 11™ edition.

Beginning on April 18 and running through April 29, the Festival hosted nearly 400 screenings and panels
with more than 95% attendance. A total of 89 features and 60 short films from 46 countries were enjoyed
by more than 116,000 movie-goers and panel attendees during the course of the 12-day Festival, with
theaters frequently at capacity.

“Our 11" Festival was an extraordinary 12 days filled with amazing films, unique experiences and
incredible reactions from audiences,” said Nancy Schafer, Executive Director of the Tribeca Film
Festival.

This year, the Tribeca Online Film Festival, presented by American Express, returned to offer a range of
free content. Visitors to tribecafilm.com/tribecaonline watched a selection of world premiere features and
shorts; interacted with experts from the worlds of film and technology through the Future of Film blog
and 4 day speaker series; experienced the Festival from a far with video highlight segments; and sat front
row at live-streamed events including the Universal Pictures 100" anniversary panel with Robert De Niro
and Judd Apatow; the Tribeca Disruptive Innovation Awards honoring Twitter founder Jack Dorsey and
Justin Bieber and Scooter Braun, and more; and the Festival awards ceremony.

TFF once again presented the popular Drive-In movie series on the Hudson River, which featured the
classic summer thriller Jaws, adventure-comedy The Goonies and the world premiere of baseball
documentary Knuckleball, co-sponsored by JetBlue and Time Warner Cable, hosted by Brookfield and
supported by the Lower Manhattan Development Corporation and the U.S. Department of Housing and
Urban Development. In total, 8,600 enjoyed free, outdoor films and interactive entertainment—ifrom a
Goonie treasure hunt to knuckleball pitching with Major League ballplayers.

Festival organizers and NYPD Community Affairs Officer Rick Lee estimated that a crowd of 250,000
braved the chilly weather to enjoy the signature Tribeca Family Festival Street Fair and Tribeca/ESPN
Sports Day on Saturday, April 28. The annual event, which featured live entertainment and family fun
including performances from the casts of nine Broadway shows, visits from New York sports teams, and
celebrations by local merchants and community groups took place in the Tribeca neighborhood. Later on
the evening of the 28", a special screening of Marvel’s The Avengers closed out the 2012 Festival with
100 real-life heroes in attendance.

More than 3,515 attendees joined the Festival’s free panels and discussions. The return of the
Tribeca/NYFEST Soccer Day, presented in partnership with NYFEST (New York Film & Entertainment



Soccer Tournament), an organization co-founded by Sony Pictures Classics executive Dylan Leiner and
film director Jeffrey Saunders, drew 3,000 attendees to the Chelsea fields along the Hudson River.

2012 Tribeca Film Festival anecdotes:

* Inall, 838 industry delegates attended TFF, representing 36 countries including Thailand, Greece,
Denmark, South Korea and Australia.

* Tickets to TFF’s 2012 screenings and events could be bought on Facebook through
AudienceView Tiki—the first time a film festival offered this service to its online community.

* Nineteen Tribeca Film Institute Film Fellows graduated from the yearlong film program at this
year’s Festival. Five of the teens received college scholarship awards for their successful pitches
to filmmakers and industry professionals.

¢ Children featured in Once in a Lullaby: the PS 22 Chorus Story celebrated the documentary’s
premiere at the SVA Theatre by breaking into a version of Adele’s “Rolling in the Deep” on the
red carpet.

*  BURN, the winner of the Heineken Audience Award for Documentary, had a clear connection
with audiences from the start of the Festival. At the film’s world premiere, the four Detroit Fire
Department firefighters who joined directors Tom Putnam and Brenna Sanchez and executive
producer Denis Leary were presented with a $25,000 grant by Momentous Insurance Brokerage
and the Fireman’s Fund Insurance Company, facilitated by the Leary Firefighters Foundation.

* Balthazar Ushca, the 67-year-old subject of the short film The Last Ice Merchant in the Long
Story Short shorts program, traveled with his wife from Chimborazo, Ecuador, to participate in
the Festival. This was their first time ever leaving Ecuador. Among their other “firsts” were the
airplane trip and seeing a skyscraper. Their scariest New York experience? Riding an escalator.

* Rodriguez, the subject of documentary Searching for Sugar Man, gave a surprise performance
following the film’s New York premiere.

* An audience member at a screening of Postcards from the Zoo asked Nicholas, the star, if he can
do magic tricks as he does in the film. Without missing a beat, he pulled a glowing red orb out of
the director's ear and theatrically swallowed it.

e Jeroen van Velzen, director of World Documentary Competition entry Wavumba, traveled four
days to get to New York from Lake Malawi, Africa—eight hours by bus, two days by train, and
more than 18 hours by plane via Dubai. It was his first visit to America.

* At the world premiere of World Documentary Competition entry Downeast, filmmakers gave out
the last empty sardine tins from the plant that the movie profiles.

*  Films Searching For Sugar Man, BURN, Russian Winter, The List and Everyman’s Journey, Any
Day Now and Graceland received standing ovations—not only after their premieres, but
following Q&A’s, general screenings and even before a screening when Graceland director Ron
Morales was introduced at his world premiere.

About the Tribeca Film Festival

The Tribeca Film Festival helps filmmakers reach the broadest possible audience, enabling the
international film community and general public to experience the power of cinema and promote New
York City as a major filmmaking center. It is well known for being a diverse international film festival
that supports emerging and established directors.

Founded by Robert De Niro, Jane Rosenthal and Craig Hatkoff in 2001 following the attacks on the
World Trade Center, to spur the economic and cultural revitalization of the lower Manhattan district
through an annual celebration of film, music and culture, the Festival brings the industry and community
together around storytelling.



The Tribeca Film Festival has screened more than 1,300 films from more than 80 countries since its first
edition in 2002. Since inception, it has attracted an international audience of more than 3.7 million
attendees and has generated an estimated $725 million in economic activity for New York City.

About the 2012 Festival Sponsors

As Founding Sponsor of the Tribeca Film Festival, American Express is committed to supporting the
Festival and the art of filmmaking, bringing business and energy to New York City and offering
Cardmembers and festivalgoers the opportunity to enjoy the best of storytelling through film.

The Tribeca Film Festival is pleased to announce the return of its Signature Sponsors: Accenture, Alfred
P. Sloan Foundation, Apple, Bloomberg, Borough of Manhattan Community College (BMCC),
Brookfield, Cadillac, Caesars Atlantic City, ESPN, Heineken USA, JetBlue, Lower Manhattan
Development Corporation and the U.S. Department of Housing and Urban Development, Magnum® Ice
Cream, NBC 4 New York, NCM Media Networks, New York Nonstop, Stolichnaya Vodka, The New
York Times, Time Warner Cable, as well as its Cultural Partner the Doha Film Institute. The Festival is
also honored to welcome the following new Signature Sponsors: BOMBAY SAPPHIRE® Gin, Conrad
Hotels & Resorts and Hilton Hotels & Resorts, FOCUS FORWARD - a partnership between GE and
CINELAN, and OppenheimerFunds.

Press Contacts
TFF/Rubenstein Communications: Anna Dinces, (212) 843-9253 or adinces@rubenstein.com
Dade Hayes, (212) 843-8022 or dhayes@rubenstein.com

TFF/Tribeca Enterprises: Tammie Rosen, (212) 941-2003, trosen@tribecaenterprises.com
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